Ano Letivo 2025/2026
Mestrado em Marketing
Horario Trimestre 2

2,5|obrigatdria | Métodos quantitativos em Marketing**
5|obrigatéria |Gestdo da Distribuicdo e Vendas**
2,5|obrigatdria_|Comportamento do consumidor**
2,5|opcional Digital Culture and Future Thinking**
2,5|opcional Artificial Intelligence and Wearables in Marketing**
2,5|opcional Marketing de servigos**
5|opcional Marketing Digital
2,5|opcional Etica e bilidade Social nas Organizagdes**
2,5|opcional Marketing Relacional**
2,5|opcional Inovagdo Organizacional
2,5|opcional CRM**
Dia Hora Sala Unidade Curricular
9/Jan/26  Sexta-feira 14.00 1.2 Gestdo da Distribuicdo e Vendas**
9/Jan/26  Sexta-feira 16.30 1.2 Marketing Relacional**
10/Jan/26  Sébado 8.30 12 CRM**
10/Jan/26  S&bado 11.00 1.2 Métodos quantitativos em Marketing**
10/Jan/26  S&bado 14.30 1.2 Inovag&o Organizacional
10/Jan/26  S&bado 17.00
16/Jan/26  Sexta-feira 14.00 1.2 Gestdo da Distribuicdo e Vendas**
16/Jan/26  Sexta-feira 16.30 1.2 Marketing Relacional**
17/Jan/26  Sébado 8.30 12 CRM**
17/Jan/26  Sébado 11.00 1.2 Métodos quantitativos em Marketing**
17/Jan/26  Sébado 14.30 1.2 Inovag&o Organizacional
17/Jan/26  Sébado 17.00
23/Jan/26  Sexta-feira 14.00 1.2 Gestdo da Distribuicdo e Vendas**
23/Jan/26  Sexta-feira 16.30
24/)an/26  Sabado 8.30 12 CRM**
24/Jan/26  Sabado 11.00 1.2 Métodos quantitativos em Marketing**
24/Jan/26  Sabado 14.30 1.2 Inovag&o Organizacional
24/Jan/26  Sabado 17.00
30/Jan/26  Sexta-feira 14.00 1.2 Gestdo da Distribuicdo e Vendas**
30/Jan/26  Sexta-feira 16.30 1.2 CRM**
31/Jan/26  Sabado 8.30 1.2 Marketing Relacional**
31/Jan/26  Sabado 11.00 1.2 ‘Métodos quantitativos em Marketing**
31/Jan/26  Sabado 14.30 1.2 ‘ Marketing Relacional**
31/Jan/26  Sabado 17.00 1.2 Inovag&o Organizacional
6/Feb/26  Sexta-feira 14.00 1.2 |Gest50 da Distribui¢do e Vendas**
6/Feb/26  Sexta-feira 16.30 1.2 ‘ Marketing Relacional**
7/Feb/26  Sabado 8.30 12 CRM**
7/Feb/26  Sabado 11.00 1.2 Métodos quantitativos em Marketing**
7/Feb/26  Sabado 14.30 1.2 Inovag&o Organizacional
7/Feb/26  Sabado 17.00
13/Feb/26 Sexta-feira 14.00 1.2 Digital Culture and Future Thinking **
13/Feb/26 Sexta-feira 16.30 1.2 Digital Culture and Future Thinking **
14/Feb/26  Sabado 8.30 1.2 Digital Culture and Future Thinking **
14/Feb/26  Sabado 11.00 1.2 Digital Culture and Future Thinking **
14/Feb/26  Sabado 14.30 1.2 Digital Culture and Future Thinking **
14/Feb/26  Sabado 17.00
20/Feb/26 Sexta-feira 14.00 1.2 Artificial Intelligence and Wearables in Marketing**
20/Feb/26 Sexta-feira 16.30 1.2 Artificial Intelligence and Wearables in Marketing**
21/Feb/26 Sébado 8.30 1.2 Artificial Intelligence and Wearables in Marketing**
21/Feb/26 Sabado 11.00 1.2 Artificial Intelligence and Wearables in Marketing**
21/Feb/26 Sabado 14.30 1.2 Artificial Intelligence and Wearables in Marketing**
21/Feb/26 Sébado 17.00 1.2 Marketing de servigos****
27/Feb/26  Sexta-feira 14.00 1.2 |Comportamento do consumidor**
27/Feb/26  Sexta-feira 16.30 1.2 ‘Gestéo da Distribui¢do e Vendas**
28/Feb/26  Sabado 8.30 1.2 Marketing de servigos****
28/Feb/26  Sabado 11.00 1.2 Etica e Responsabilidade Social nas Organizacdes**
28/Feb/26  Sabado 14.30 1.2 Marketing Digital
28/Feb/26  Sabado 17.00 1.2 Marketing Digital
6/Mar/26  Sexta-feira 14.00 1.2 Comportamento do consumidor**
6/Mar/26  Sexta-feira 16.30 1.2 Gestdo da Distribuicdo e Vendas**
7/Mar/26  Sabado 8.30 1.2 Marketing de servigos****
7/Mar/26  Sabado 11.00 1.2 Etica e Responsabilidade Social nas Organizacdes**
7/Mar/26  Sabado 14.30 1.2 Marketing Digital
7/Mar/26  Sabado 17.00 1.2 Marketing Digital
13/Mar/26  Sexta-feira 14.00 1.2 Comportamento do consumidor**
13/Mar/26  Sexta-feira 16.30 1.2 Gestdo da Distribuicdo e Vendas**
14/Mar/26  Sébado 8.30 1.2 Marketing de servigos****
14/Mar/26  Sébado 11.00 1.2 Etica e Responsabilidade Social nas Organizacdes**
14/Mar/26  Sébado 14.30 1.2 Marketing Digital
14/Mar/26  Sébado 17.00 1.2 Marketing Digital
20/Mar/26 Sexta-feira 14.00 1.2 Comportamento do consumidor**
20/Mar/26 Sexta-feira 16.30 1.2 Marketing de servigos****
21/Mar/26 Sabado 8.30 1.2 Gestdo da Distribuicdo e Vendas**
21/Mar/26 Sabado 11.00 1.2 Etica e Responsabilidade Social nas Organizacdes**
21/Mar/26 Sabado 14.30 1.2 Marketing Digital
21/Mar/26 Sabado 17.00 1.2 Marketing Digital
27/Mar/26  Sexta-feira 14.00 1.2 Comportamento do consumidor**
27/Mar/26 Sexta-feira 16.30
28/Mar/26  Sabado 8.30 1.2 Gestdo da Distribuigdo e Vendas**
28/Mar/26  Sabado 11.00 1.2 Etica e Responsabilidade Social nas Organizacdes**
28/Mar/26 Sabado 14.30 1.2 Marketing Digital
28/Mar/26  Sabado 17.00 1.2 Marketing Digital
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